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Company Name Abbreviation

Vinda Northern Paper (Beijing) Limited North Factory

Vinda Personal Care (China) Limited Hubei Factory

Vinda Paper (China) Limited Guangdong Branch Guangdong Factory

Vinda Paper (China) Limited Xinhui Branch Xinhui Factory

Vinda Paper (China) Limited Jiangmen Branch Jiangmen Factory

Vinda Paper (Shandong) Limited Shandong Factory

Vinda Paper (Sichuan) Limited Sichuan Factory

Vinda Personal Care (Guangdong) Co., Ltd. Yangjiang Factory

Vinda Paper (Zhejiang) Limited Zhejiang Factory

Vinda Paper (Liaoning) Limited Liaoning Factory

Vinda Taiwan Ltd. Taiwan Factory

Vinda Malaysia Sdn. Bhd. Malaysia Factory

Reporting Standards

Report Access 

The Report has been prepared according to the Global Reporting Initiative (GRI) Sustainability Reporting Standards ("GRI 

Standards") and is aligned with the United Nations Sustainable Development Goals (SDGs).

The digital version of the Report is available on the Vinda official website under the Sustainability section at https://www.vinda.

com/en/sustainable/reports/index.html.

About the Report

Reporting Period

Reporting Boundaries

The Vinda 2024 Sustainability Report (hereinafter referred to as “the Report”) is the first sustainability report released by Vinda 

since joining Royal Golden Eagle (RGE)1. Through the Report, we aim to systematically present Vinda’s key actions in the field of 

sustainable development.

The reporting period covers January 1 to December 31, 2024 (hereinafter referred to as “the reporting period” or “this 

year”), with relevant historical or forward-looking information included where appropriate to reflect key milestones in Vinda’s 

development.

The scope of disclosure in this Report covers the following twelve factories/companies of Vinda's operation control.

1Royal Golden Eagle (RGE) is a multinational group that manages a portfolio of world-leading manufacturing and clean energy enterprises founded 

on renewable resources.
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Message From The Management

The year 2024 marked a significant 

milestone in Vinda’s history as we 

officially became part of the Royal 

Golden Eagle (RGE) Group, starting 

afresh in our development and 

taking a pivotal step forward on our 

path toward sustainable growth.

For Vinda, the year 2024 was a year of transformation and 

opportunity.

Joining RGE not only signified a deep integration of 

resources and capabilities, but also positioned us on a 

higher platform with a broader perspective to plan and 

implement our sustainable development philosophy: “creating 

value for the community, country, climate, customer, and 

company”. Sustainability is Vinda’s inevitable choice in 

responding to global challenges and securing long-term 

growth. It is also our responsibility and commitment to 

society, the environment, and all stakeholders. Leveraging 

RGE’s extensive experience in sustainable practices, we will 

integrate environmental responsibility, social well-being and 

business development, working with our partners to create 

sustainable long-term value.

In 2024, we worked closely with RGE on a new journey in 

sustainable development.

We conducted a thorough review of our business and 

operating model, aligned ourselves with industry trends and 

the United Nations Sustainable Development Goals (SDGs), 

and introduced a comprehensive sustainability policy. This 

policy will guide our future operations, spanning raw material 

sourcing, product manufacturing, market engagement, and 

customer service, and integrate sustainability into every 

stage of our value chain, from environmental protection to 

the fulfillment of social responsibilities.

Sustainability represents a holistic responsibility and 

promise of a company to the environment, society, and all 

stakeholders.

To this end, we will focus on the synergistic development of 

four key pillars: natural environment, products and services, 

social advancement, and resilient governance. In terms of 

governance, we uphold the highest standards of business 

ethics, placing integrity and compliance at the heart of our 

operations to ensure stable growth and deliver long-term 

value to stakeholders. In protecting the natural environment, 

we are actively advancing energy efficiency and emissions 

reduction, promoting circular use of resources and energy, 

and striving to minimize our environmental footprint. We 

are also aligning ourselves with global climate goals and 

exploring low-carbon, green development pathways. On the 

social front, we remain deeply committed to employee well-

being, fostering a safe, healthy, and inclusive workplace. 

We actively contribute to community prosperity and public 

welfare, seeking to earn the trust of society as a responsible 

corporate citizen. In product and service innovation, we 

prioritize a better understanding of customer needs. While 

delivering high-quality products, we are investing heavily in 

research and development, accelerating the shift to green, 

low-carbon solutions, and safeguarding the long-term well-

being and prosperity of our customers and society as a 

whole.

Looking ahead, we will remain steadfast in our purpose 

of “improving lives by developing resources sustainably” 

and steadily advance toward our vision: to be one of the 

largest, best-managed, and sustainable resource-based 

groups, creating value for the community, country, climate, 

customer, and company. We are committed to achieving 

resilient growth while continuously generating greater value 

and returns for all our stakeholders.

We are convinced that with the support and leadership 

of the RGE Group, the dedication of our employees, and 

the oversight and trust of our partners and society, Vinda 

is poised to embark on a new journey of sustainable 

development and contribute to building a better future.
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About Vinda 

Development Milestones

Established in 1985, Vinda is one of Asia’s leading 

hygiene companies, integrating R&D, manufacturing, 

and sales. In 2024, Vinda joins RGE, becoming an 

important part of RGE's integrated value chain from 

plantation to pulp to end product such as paper, 

tissue and many others. Leveraging its integrated 

manufacturing advantages，Vinda provides consumers 

with range of hygiene products and services

Vinda was established， 

and started the 

manufacturing of high-

quality tissue products.

Vinda’s annual designed production capacity 

reached 30,000 tons.

Vinda successfully entered the high-end 

market, a territory owned by foreign brands 

at that time.

Vinda was awarded “China’s 

Top Brand”, one of the 

“100 Most Valuable Brands 

in China”, and “Most 

Influential Household Paper 

Brand in China”.

Vinda Personal Care 

Product Co., Ltd. was 

founded as a vehicle to 

break into the personal 

care product market.

Vinda kick-started the 

construction for its 7th 

manufacturing base in 

Liaoning, expanding 

its manufacturing and 

marketing network 

to Southern, Eastern, 

Central, Northern, and 

Western China.

Vinda established 

V-Care, the joint-

venture company, as 

a vehicle to break 

into the personal care 

product market.

Vinda gained a larger market 

share for household paper and 

incontinence, feminine and baby 

care products by managing multiple 

brands.

Vinda acquired the remaining 59% 

stake in V-care to seize opportunities 

in China’s personal care market.

Vinda was 

selected as 

a constituent 

member of 

the Hang Seng 

Corporate 

Sustainability 

Benchmark Index.

Vinda Group began 

the construction 

of the ASEAN 

headquarters in 

Malaysia.

Vinda launched 

Libresse and TENA 

pants in the Chinese 

market.

Vinda was selected as a 

constituent stock of the MSCI 

Global Standard Indexes and the 

MSCI China All Shares Index.

Vinda was selected as a 

constituent stock of the Hang 

Seng Composite Index and 

the Hang Seng Stock Connect 

Greater Bay Area Composite 

Index.

Vinda’s 

Southeast Asia 

factory officially 

commenced 

operations.

Vinda joined RGE.Vinda joined the 

United Nations 

Global Compact 

(UNGC).

1985 1993 1995 2001 2005 2009

Vinda was appointed as 

exclusive tissue supplier for 

the largest global fast food 

restaurant chain in China.

Vinda sponsored and became the exclusive 

household paper provider for the Chinese 

national team in the 19th Winter Olympic Games.

Vinda was granted a license from the Chinese 

Olympic Committee to use its symbols and 

produce officially licensed household paper and 

sanitary napkins.

201020112014201720192020202220242025

Living in Harmony 
with Nature

Pursuing Shared Success 
through Synergy

Putting People First 
for Inclusion 

Ensuring Integrity 
with Collaboration

Sustainability at Vinda Appendix2024 Sustainability Report Sustainability Highlights in 2024About Vinda About the Report
Message From 

The Management



11

Living in Harmony 
with Nature

Pursuing Shared Success 
through Synergy

Putting People First 
for Inclusion 

Ensuring Integrity 
with Collaboration

Sustainability at Vinda Appendix2024 Sustainability Report About Vinda Sustainability Highlights in 2024About the Report
Message From 

The Management

Product Introduction

Vinda

Tempo2

Vinda Professional

TORK3

Founded in 1985 and being the first brand in China to introduce tissue made with 100% 

virgin pulp, Vinda has never ceased its commitment to bringing high-quality tissue products 

to Chinese consumers. From cored toilet roll to a wide portfolio including softpack, coreless, 

pocket tissues, wet wipe, moist toilet tissue, household cleaning, and the evolutionary 

launch of washable kitchen paper. We’ve always put innovation at the heart of our strategy, 

creating multiple besting selling series such as Ultra Strong, Deluxe, Classic Blue, Deluxe 

Soft, ect., which have all been well recognized by the market.

Tempo is a premium tissue brand born in Germany, 1929. Tempo has been sold to many 

European countries in its history of more than 90 years. It leads the sales in Germany, 

Italy, Sweden, and Austria, and has ranked the 1st in sales volume in Hong Kong SAR, 

China for consecutive years.

TORK has been the global leader in professional hygiene since 1968. We have been 

committed to creating a sustainable lifestyle away from home for people with the concept 

of Think Ahead and professional hygiene solutions. 

Tork offers products and services to four segments: Commercial, HoReCa (Hotels, 

Restaurants & Café), Public Interest, and Industrial, intent to help our customers get ready 

for business by creating a healthy and hygienic environment with professional solutions, 

helping increase customer satisfaction, reduce costs and increase work efficiency.

Vinda Professional is a professional hygiene brand of Vinda Group. With high-

quality products and considerate service, Vinda Professional provides business 

customers with a more comfortable and work-life environment and a trusted 

experience. Vinda Professional uses high-quality virgin pulp and offers a wide 

product portfolio, including public toilet tissue, hand towels, compact toilet 

rolls, napkins, and facial tissues. Series such as Luxury, Ultra Strong, Premium, 

and Classic are designed to meet the needs of various types of customers.

Business Development

Vinda is a leading manufacturer of hygiene and personal care products in China, upholding the philosophy that “Healthy 

Lifestyle Starts with Vinda”. The Company has built its reputation on premium hygiene products and services, continuous 

innovation, and strong brand development, striving to provide superior hygiene and personal care solutions to every consumer 

and client.

Vinda operates 12 advanced production bases across the Asia-Pacific region and has developed multiple business segments, 

including tissue, incontinence care, feminine care, baby care, and home and away-from-home hygiene solutions. Key brands 

include Vinda, Tempo, Tork, TENA, Dr.P, Libresse, Libero, Drypers, and ECO SURECARE. Since 2016, Vinda has expanded its 

presence to markets such as Singapore, Malaysia, South Korea, Thailand, and other Asian countries and regions.

Vinda operates 12advanced production bases across the Asia-Pacific region.

Tissue

2All rights to Tempo are reserved by Essity Group.

3TORK is owned by Essity Group.
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ECO SURECARE Libresse6

ECO SURECARE is an emerging brand under Vinda, advocating the 

philosophy of “Natural Wood Fibers, Redefining Softness and Thickness”. 

It offers consumers a comfortable and sustainable lifestyle through high-

quality products made from 100% pure wood fibers. Backed by the strong 

resource base of RGE, ECO SURECARE leverages 22 years of dedicated 

research in recycled fiber to craft ultra-soft facial towels and disposable 

products, providing Chinese consumers with high-quality, sustainable, and 

comfortable value experiences.

Adhering to the high-quality requirements and the humane design concept, 

Libresse has been dedicated to fitting the upgrading physical and mental 

demands of women since its birth in the 1940s. Today, Libresse has grown 

into a global brand. Its products are sold in 101 countries and regions, 

trusted by over 200 million female consumers, and leading the market 

trend in Europe, South America, and Southeast Asia.

TENA is a global leading5 adult incontinence care brand. Since 1961, with 

over 60 years of continuous innovation and caring experience, it has 

provided quality products and services to consumers and institutions in 

90 countries and regions around the world.

Libero, a leading baby diaper brand in Europe, designs its entire product range according 

to the European Union’s stringent quality standards. Tailored to meet the needs of babies at 

different growth stages, all Libero diapers are lotion-free to avoid skin irritation when urine 

mixes with it. The brand helps mothers choose the most suitable products for their babies, 

supporting their healthy and natural development.

Dr.P Drypers

Dr.P is one of the pioneers in China’s incontinence care market, with over 30 years 

of experience. In 2017, Dr.P was recommended by 46 institutions and more than 

100 paramedics. Over the years, Dr.P has become a renowned incontinence care 

brand in Asia, providing professional incontinence care products for consumers in 

many regions of Asia.

Drypers is the leading baby diaper brand in Malaysia for 

more than 18 years. Drypers diapers are proudly made 

in Malaysia Factory and distributed across the Southeast 

Asian market.

Soft Towels Feminine Care

Incontinence Care Baby Care

4TENA is owned by Essity Group.

5Based on Euromonitor International Ltd.'s Household Paper & Disposable Hygiene Research Project 2020 Edition, in terms of retail sales of 
disposable adult incontinence products, including all retail channels. 

6Libresse is owned by Essity Group.

7Libero is owned by Essity Group.

TENA4 Libero7


